
Multicultural Public Relations Strategies



Land Acknowledgement

We acknowledge that in Long Beach, we are on the land of the Tongva/Gabrieleño 
and the Acjachemen/Juaneño Nations, who have lived and continue to live here. 

We recognize the Tongva and Acjachemen Nations and their spiritual connection as 
the first stewards and traditional caretakers of this land. 

We thank them for their strength, perseverance, and resistance. 
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In this session…
•GED Update
•National GED Data
•Multicultural Public Relations Strategies
•State of Media – Cision/PR Newswire
•Ways to Reach Diverse Communities – 
media outlets

•How GED can help
•Available Free Resources
• InSession – monthly blog
•What’s New at GED?
•Questions/Comments
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National GED® Data              July 1, 2022 - June 30, 2023

National English Spanish

# of Test Takers 272,598 252,520   (93%) 21,722   (7%)

# of Tests 863,746 800,111   (93%) 71,467   (7%)

Completers 165,373 154,648   (94%) 11,916   (6%)

Passers 123,830 116,335   (94%) 8,288   (6%)

Pass Rate 75% 76% 70%
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• 26% of testers self-identified as “Hispanic 
Latino” 

• Median Age: 26 for those who identified as 
Hispanic Latino (23 years of age for all 
students) 

• 91% tested at a test center (9% tested via 
our Online Proctored exam) 

Demographic Info: Individuals who tested in 
Spanish or mixed Spanish/English  

• 8% of all GED test-takers in 2023 took all 
subjects in Spanish or mixed Spanish 
and English

• In CA it is 18% 

• In TX it is 12%

• In FL it is 10% 
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Gender

• 51% female

• 48% male 

Demographic Info: Hispanic/Latino 

• Number 1 reason for taking the GED test 
is educational gain – 37%

• Number 2 reason: personal gain – 32%

• Number 3 reason: work related – 24%

In terms of GED Test preparation – 
attending adult education classes was the 
leading method of prep by a significant 
margin.
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What are “public relations?” 
 
“Public relations is a strategic communication process that builds mutually beneficial 
relationships between organizations and their publics.”

Public Relations Society of America
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Who is Your Audience?
External
• Students, Family members, Coaches
• Professional associations 
• Employers, Business Community
• Board members

Internal
• Other programs, educators, college systems
• Administration 
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Paid Media vs. Earned Media
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How can we reach our diverse 
communities?
• Traditional media outlets 
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We can help your public relations programs at 
GED.com
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Resources available to promote your programs
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Press release template
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32-page 
Brand 
Guide
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Customizable flyers in English and Spanish
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What’s New at GED?
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Introducing the mobile app GED & Me
Now available at the App Store.
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Personalized plan for success with the GED®
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The official podcast of GED Testing Service
From test takers to change makers, we’re sharing the stories of people who have taken a 

non-traditional path to a better life. Tune in to hear from grads, adult educators, 
GEDWorks  partners, and more.
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GED.com/podcast
Listen & subscribe!
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National GED Day – September 16

Stay tuned for resources and 
suggestions for your programs 
to celebrate National GED Day 
and National Adult Education 
and Family Literacy Week!



Ana Mostaccero

Ana.Mostaccero@ged.com 

Thank You ¡Gracias!

30



Session Survey
Your feedback is important. Please 
scan the QR code below to rate this 
session.
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